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History

 Started end of 2002 with the Newsletter version - 24,000 copies

 Newsletter size was 36 pages including cover pages

 By the end of 2003, the quantity increased to 26,000 copies

 Open to more distinctive advertisers

 Open to more advertisers, still very limited in number to maintain 
exclusivity (total 12 pages of advertising only)

 Begin of 2005, the newsletter was upgraded to a magazine and the 1st 
issue was launched at the GP Bahrain



Today

 Frequency : Quarterly magazine

 Bilingual : 42 pages in English & 42 pages in Arabic

 Forthcoming Issues : Dec 2009,March, June & Sept 2010

 14 pages of advertising space available in each issue

 29641 copies circulated in the Middle East



Circulation & Distribution

 29,641 copies per issue
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Location Copies

Dubai 8024

Abu Dhabi 6121

KSA 5211

Kuwait 1989

Oman 1792

Qatar 2230

Bahrain 1552

Yemen 498

Syria 645

Jordan 422

DCME 1157



Readership Profile

 Magazine is distributed directly to:

ÅExisting Mercedes-Benz owners / Potential buyers

ÅNew Mercedes-Benz buyers / Elite customers who wish 

to own every new model of a Mercedes ïBenz launched 

in the region 

ÅVIPs and influential personalities

ÅCompany management / decision-makers

ÅDealer organizations



Rate Card

Description Rate US$

Inside front cover (English) 10000

Inside front cover (Arabic) 8000

Full page 6000

Double page spread 11000



Technical Specifications

Description Bleed Trim

Full Page H290 mm X W225 mm H280 mm X W215 mm

Double Page Spread H290 mm X W440 mm H280 mm X W430 mm

For DPS: gutter of 15.4mm (Inner margin: 7.7 mm)

Resolution:300 dpi and CMYK

Format: Photoshop, Illustrator or PDF high resolution


